Value Creation Process

In order to be a reassuring presence and a company sincerely appreciated by all, the TS TECH Group is working to
create new value using a value creation process that makes the most of its diverse management resources. By
ensuring this process evolves in response to changing societal needs, we will work to achieve sustainable growth
hand in hand with the broader society in the years leading up to 2030 and beyond.
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2030 Vision Innovative Quality Company —Continued creation of new value—
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Continuing to be a reassuring presence for all our stakeholders and remaining
“A company sincerely appreciated by all”

+ Contributing to a decarbonized society through products and business activities
- Providing safe, secure, comfortable, and appealing automotive cabins

Realizing a sustainable society
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